
THE IDEA THAT AUTHORS CAN’T MAKE MONEY IS BULL****. 
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And no, you don’t have to be famous or have a huge online following. 

In less than a year I’ve made over $150,000 from self-published books. Plenty of my friends have 
made far more, all writing on topics so small and targeted a traditional publisher wouldn’t 
consider it. Many of them started—just like me—without an audience. 

After hearing enough of these stories I can tell you they aren’t a fluke. With a good topic and the 
right marketing tactics you can make a living from teaching as well. 

“ Most people don't realize you can actually make a fortune from your technical writing. Authority 
will help teach you how. 

- Michael Hart, author of The Ruby on Rails Tutorial 

Convinced? Jump straight to the packages. 

WRITING A BOOK ISN’T JUST ABOUT THE MONEY. 

Making money from book sales is wonderful—but it is only one benefit. Getting a raise, landing a 
new job, and having new clients come to you are all common side effects of publishing a book. 

Brett Kelly wrote Evernote Essentials because he loved the productivity tool and wanted to help 
other people use it more effectively. Evernote offered him a job—his dream job—even before the 
book was published. Now he works from home for a company he loves while still generating over 
six figures in revenue from his book (a side project). 



Rob Walling writes a popular software blog and hosts a podcast on startups, but it was his book 
that opened up opportunites for interviews and speaking engagements. 

When I still did consulting work I was on a call with two people from a company that was deciding 
whether or not to hire me to design their new iPhone app. This was just after my book, The App 
Design Handbook, had been released and the junior person on the call had read my book and 
loved it. 

The manager wasn’t so sure about hiring me. If my design was so good, why wasn’t I working in 
the Bay Area? 

I listened to the two of them go back and forth for a minute before the manager relented and 
said, “Actually, of course he’s good enough, he wrote the book on the topic.” 

How would you feel if you could say you “wrote the book on the topic”? Do you think that would 
help your career? 

WRITING A BOOK IS HARD. REALLY HARD. 

Despite all these benefits I wouldn’t want you to get the wrong idea and think writing a book is 
easy. Nothing could be further from the truth. But what easy things are actually worth doing? 

If you take the giant task of writing a book and just make slow, consistent progress every day it 
becomes attainable. When I started writing it was a struggle to write one blog post each week. 

Now I’ve built up a habit of writing 1,000 words a day, every day. I’ve done this for over 275 days 
in a row, all tracked with an app I wrote called Commit. Those words have turned into over 50 
blog posts, three books, and dozens of guest posts. Writing 30,000 words for a book may feel like 
an insurmountable task, but if you write just 500 words a day you can hit that goal in two months. 

Slow consistent progress is the key to achieving any massive goal. Make a commitment to work on 
it every day—without skipping a day—and you will see success much sooner than you expect. 

“BUT I’M NOT AN EXPERT.” 

Neither am I. At least, not in the traditional sense. I don’t have a PhD in marketing or design and I 
don’t travel the world giving lectures–all things you would typically associate with experts. But I 
have designed a lot of websites and applications over the years and learned a lot in the process. 

Plenty of people can learn from what I know about design and marketing. I’m not at the top of my 
field, but I’m also a long ways from the bottom. 

Chances are there is a topic you know a lot about. 


